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A FUTURE FRENCH LEADER 
IN CLINICALLY TESTED 

NATURAL HEALTH SUPPLEMENTS
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A French laboratory that has transitioned from R&D to the 
commercialization of clinically tested natural health supplements
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A revenue target of over €25 million in 2027, backed by a positive 
EBITDA
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Our Mission
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To provide healthcare professionals and
patients with clinically tested natural
health supplements to address the early
stages of cardiometabolic imbalances
and associated symptoms, and to help
manage everyday health issues.

Cholesterol

High Blood Pressure

Metabolic Liver Disease
(MASLD)

Metabolic Syndrome
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OUR HISTORY: 
10 YEARS OF SCIENTIFIC AND CLINICAL RESEARCH

Valbiotis® 

founded

2014 2016 2022 2024

Positive results from the first 

clinical trial in humans –

Totum 63 - Phase I/II

Positive results from the Phase II 
HEART study on LIPIDRIVE®, 
for hypercholesterolemia

Presentations at the ADA and EASD conferences and launch 
of two labcoms: 

MIMETiv and PHYTOMAR’INNOV 

1st launch in France with ValbiotisPRO® CHOLESTEROL

Launch of the ValbiotisPLUS® line

Totum 63 developed: 
Initial studies and patent filing

2015 2021
ISO 9001 certification obtained for all 
operations 

2023
Positive results from the Phase II/III
REVERSE IT study on Totum 63

2025
ValbiotisPRO® METABOLIC HEALTH, dietary 
supplement for blood sugar and metabolic 
syndrome parameters.

ValbiotisPRO® CARDIO-CIRCULATION, dietary 
supplement for blood pressure, 
cardiovascular health, and circulatory 
comfort.

47
employees 

Headquarters in
Périgny, France 
(Charente-Maritime area) 

A university chair in Quebec City 
(Canada) at Laval University 
(IUCPQ-ULaval)

4 active ingredients 
patented in at least 
61 countries

€60 million invested in R&D
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ValbiotisPRO®: Market launches backed by robust 
clinical track records
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Clinical Development

2014

2014 2024

Phase II/III HEART 2 
Study

Completed
(January 2025)

Lipidrive®

Formerly TOTUM•070
Hypercholesterolemia

Phase II/III REVERSE IT 
Study

Completed 
(May 2023)

TOTUM•63
Metabolic syndrome

Phase II/III INSIGHT 
Study

Completed 
(October 2024)

Tensodrive®

Hypertension

Clinical Study via 
a research chair

In progress
Steadrive®

MASLD (metabolic
liver diseases)

Commercialization in France…

May 2024

February 2025

June 2025

2026

With strong potential for 
international expansion
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LIPIDRIVE ® 

(Valbiotis PRO®

Cholesterol )

4 clinical efficacy studies 
on 330 subjects

18 conference 
presentations 

4 scientific publications

TOTUM•63 
(Valbiotis PRO ®

Metabolic Health )
4 clinical studies on

720 participants 

Patents in France & 
internationally (58 countries)

20 conference presentations
7 scientific publications

TENSODRIVE ®
(Valbiotis PRO®

Cardio - circulation )

STEADRIVE ®

1 clinical study

Patents in France & 
internationally 

8 conference presentations
2 scientific publications

2 clinical studies on
420 participants

Patents in France & 
internationally 

11 conference presentations

1 scientific publication

ValbiotisPRO®: 4 products with a high level of clinical evidence

Over 55 selections by scientific conferences since 2016, including: 16 scientific publications in peer-reviewed international journals since 2021
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ValbiotisPLUS®: A range of products for the symptoms 
associated with cardiometabolic disorders and everyday health
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Formulated with carefully selected and 
precisely dosed active ingredients, 

this range is backed by a solid body of research, with 
evidence of efficacy and safety widely validated in the 

scientific literature.

ValbiotisPLUS® Products

available at www.valbiotis.com and in pharmacies

Wellness Programs

✓ Enhanced Metabolic Support Program
✓ Serenity, Metabolism, and Sleep Program
✓ Cholesterol & Omega-3 Program
✓ Menopause & Slowed Metabolism Program

http://www.valbiotis.com/
http://www.valbiotis.com/
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Cardiometabolic imbalances: Significant needs 
that must be addressed

Affected populations worldwide

770
million

adults with mildly 
to moderately elevated
LDL cholesterol levels1

Lipidrive®

Formerly 
TOTUM•070

770
million

adults with mildly 
to moderately elevated
LDL cholesterol levels1

Lipidrive®

Formerly 
TOTUM•070

Cardiovascular
risk factor

(atherosclerosis)

LDL cholesterol
14% of adults

635
million

adults with glucose intolerance 
and more than 1 billion 

with metabolic syndrome2

TOTUM•63

635
million

adults with glucose intolerance 
and more than 1 billion 

with metabolic syndrome2

TOTUM•63

High-risk status
for type 2 diabetes

Prediabetes / 
metabolic health

1 in 8 adults

2
billion

adults with moderately 
elevated blood pressure3

Tensodrive

2
billion

adults with moderately 
elevated blood pressure3

Tensodrive

Leading cardiovascular 
risk factor worldwide

Hypertension 
38% of adults

950
million

adults with
MASLD(1) without MASH

TOTUM•4484

950
million

adults with
MASLD(1) without MASH

TOTUM•4484

Leads to often severe 
liver damage such as 

MASH (formerly NASH)

Metabolic liver disease
(MASLD(1), formerly NAFLD)

without MASH
24% of adults

1. Study by Ballena-Caicedo et al., Journal of Health, Population and Nutrition 202
2. ATLAS IDF 2024 & Saklayen et al. Current hypertension reports 2018
3. Guo et al., Cardiovasc J Afr 2012
4. Feng et al., JHEP reports 2025 & Huang et al., Internal and Emergency Medicine 2025
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A major institutional milestone aligned with Valbiotis’ mission

France at the forefront of cardiovascular prevention

Following its unanimous adoption by the Social Affairs Committee and at first reading in the 
National Assembly on April 8, 2026, the text proceeds through the legislative process in the Senate

Provides for risk factor monitoring at key stages of life

Assigns a key role in cardiovascular prevention to pharmacies

Strengthens awareness-raising efforts

Promotes greater consideration of cardiometabolic risk in women

Accelerating cardio-neuro-vascular prevention and anticipating a 
major health and social risk

17th legislature
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Valbiotis, a partner in France’s largest cardiovascular 
screening initiative

A leading foundation in the prevention of cardiovascular 
disease in women and the only organization in France 

dedicated to screening, raising awareness, and educating 
the public about these conditions

Agir pour le Cœur des Femmes carries out prevention 
initiatives across the country: Cœur des Femmes Bus, 
Cœur des Femmes Days, and Cœur des Femmes Days in 

the Workplace

Already, more than 25,000 women have been screened 
and enrolled in a care pathway
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VALIDATION OF VALBIOTIS’ 
SCIENTIFIC APPROACH

ValbiotisPRO® Cholesterol, designed 
to help maintain normal cholesterol 
levels, was formulated without red 

yeast rice or monacolins

This regulatory change underscores 
the validity of Valbiotis’ scientific 

approach and provides greater 
visibility for all of its products

A new driver for business growth 

13

European Regulation on red yeast rice: Validation of 
Valbiotis’ scientific approach 

A MAJOR REGULATORY MILESTONE 
AT THE EUROPEAN LEVEL

As early as 2018, EFSA had 
concluded that there were serious 
adverse effects associated with 
monacolins from red yeast rice

On May 13, 2026, EU Member states 
voted in favor of the draft regulation 

for a total ban on monacolins in 
dietary supplements

Scheduled to enter into force in 
October 2027
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Markets: At the crossroads of three structurally promising 
trends

Public Health

State of emergency
on metabolic and 

cardiovascular diseases

Dietary 
Supplements

A booming market 
driven by plant-based 

products

Natural Solutions

Growing demand
for natural products 

(medicines, supplements)
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2. FRANCE
Commercial rollout underway,
growth drivers in place

15
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Multi-channel commercialization supported by an 
ecosystem of partners and trusted prescribers

PHARMACIES / B2B2CPHARMACIES / B2B2C ONLINE / B2CONLINE / B2C

IN-HOUSE 
SALES FORCE 

= 
16 Medical Promotion 

Officers (MPOs) 
+ 

1 Key Accounts Manager 
(KAM)

Wholesalers/distributors

Platforms 

Pharmacists

Doctors 

Dieticians

Naturopaths

Pharmacy
Groups

PATIENT
CONSUMERS

Valbiotis 
Online Store

Partner 
Marketplaces 

CONFERENCESTRAINING MEDIA PLAN
DIGITAL

MARKETING

PUBLIC 
AWARENESS

RAISING

SUPPLEMENTAL 
INSURANCE 
COMPANIES



2026
17

Pharmacies : A growing trend illustrated by operational 
indicators

17

77%
Restocking 
in pharmacies

€556
Average cart value
(vs. €471 in 2025 // €158 
in 2024)

36 days
Average time 
between purchases 
(40d in 2025)

262

474

End of 2024

End of 2025

+212 // +81%

559
Number of 

partner 
pharmacies

End of April 
2026

+85 // +18%

End of April 2026
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E-commerce: Momentum continues to build
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39%*
Repeat-purchase rate
for online customers

€91*
Average order value
for online customers
(vs. €86 in 2025 / €71 in 2024)

948

4,030
Number of online customers

+3,082 // +325%

5,351*
Number of online customers

+1,321 // +33%

End of 2024

End of 2025

End of April 
2026

End of April 2026
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Accelerated revenue growth in France

19

Half-yearly revenue 
change in France

Pharmacies / B2B2C

Online / B2C

€140K

€35K

€573K

€332K

Sales 
Breakdown 
in France

projection

€0.8M to €0.9M*

*€547K as of the end of April 2026



2026
20

20

PHARMACIES / B2B2CPHARMACIES / B2B2C

ONLINE / B2CONLINE / B2C

+ Mechanical increase in average purchase value in recently opened pharmacies

+ Product range effect driven by the growing number of products stocked in pharmacies

+ An experienced team of 16 Medical Promotion Officers (MPOs) as of the end of April 2026

+ Strong momentum with pharmacy groups (4,700+ pharmacies covered)

+ Scale effect: strong contribution from the existing pharmacy network to the rate of new openings

+ Increased targeted communication and marketing initiatives

+ Impact of new customer journey on online conversion rates

France: Growth drivers in place!
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Expanding ranges across both channels 

PHARMACIES / B2B2CPHARMACIES / B2B2C

T1 2025

PRO® Cholesterol

Q3 2025T2 2025

ONLINE / B2CONLINE / B2C

T2 2024

PLUS® Marine Collagen 
Beauty

PRO® Cardio - circulation

PRO® Metabolic Health

PRO® Cholesterol

PLUS® Marine Collagen 
Joints

PRO® CholesterolPRO® Cholesterol

PRO® Metabolic Health PRO® Metabolic Health

PRO® Cardio - circulation

PLUS® Sleep

PLUS® Serenity

PLUS® Multivitamins

PLUS® Omega - 3

PLUS® Magnesium

Q1 2025 Q2 2025Q2 2024 Q4 2025

PLUS® Marine Collagen 
Beauty

PLUS® Marine Collagen 
Joints

PRO® Cholesterol

PRO® Metabolic Health

PRO® Cardio - circulation

PLUS® Marine Collagen 
Beauty

PLUS® Marine Collagen 
Joints

Q1 2026

PLUS® Sleep

PLUS® Serenity

PLUS® Multivitamins

PLUS® Omega - 3

PLUS® Magnesium

PRO® Cholesterol

PRO® Metabolic Health

PRO® Cardio - circulation

PLUS® Marine Collagen 
Beauty

PLUS® Marine Collagen 
Joints

PLUS® Menopause & 
perimenopause
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REGIONAL

Pharmacies: Strengthening partnerships
with pharmacy groups

Already a stronger 
presence in 

pharmacies with

23 
partnerships

offering privileged 
access to

4,700+ 
pharmacies

NATIONAL
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Visibility across consumer and professional media channels,
as well as among our brand ambassadors

DIGITAL & INFLUENCER B2B CORPORATE CONSUMER

Growing visibility in the media
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3. INTERNATIONAL
A major strategic partnership in Asia and a distribution agreement 
in the Middle East

24
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Our Goal:

To build an Asian leader in dietary supplements targeting 
cardiometabolic imbalances

with products tailored 
to consumer preferences

International: Asia
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International: Asia

●Joint venture dedicated to the distribution of ValbiotisPRO®

products in 8 priority markets: China, Hong Kong, Japan, Taiwan,

Macao, Singapore, Vietnam, and Indonesia. Potential expansion to

other countries (South Korea, the Philippines, Malaysia, Brunei,

Laos, Cambodia, and Thailand).

●The JV is owned by Valbiotis (49%) and Aika (51%), with

operational management handled by Aika’s CEO, Tao Xianhua, and

Valbiotis holding veto power over key strategic and capital

decisions.

●First revenues expected as early as 2026 via the cross-border

e-commerce (CBEC) channel, followed by traditional

commercialization once regulatory approvals are obtained.

A landmark agreement for expanding into Asia
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International: Asia 

●Aika’s activities range from auto loans to

the multi-channel marketing of consumer

goods and health and wellness products

●Established infrastructure and

operational teams with comprehensive

expertise: local digital marketing,

customer acquisition and retention

programs, digital platforms, app

development, AI, and data.

Aika, a key partner for rapid go-to-market

Gaorong Ventures

A venture capital fund with 

billions in assets under 

management, specializing 

in innovative companies 

(tech, healthcare, etc.)

Co-founders

Du Xiaoming and 

Tao Xianhua, who 

continue to lead the 

company

Sunshine 

Insurance

Private insurance 

group ranked among 

the “Top 500” 

Chinese companies

LEADING LOCAL SHAREHOLDERS
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Creation and launch of operations for the joint venture and its Hong Kong subsidiary

Experienced team in place, led by a CEO with 15 years of experience in international 
brand management, CBEC, and traditional distribution

First order from the joint venture to Valbiotis confirmed in H1 2026

Product adaptation for the Asian market (format/dosage form/packaging) validated

Digital tools (online platform and application focused on metabolic disorders) 
currently under development with Aika’s IT expertise

Partnership agreements with CBEC platforms currently being finalized

Communication campaigns: KOL and KOC selection, training programs and events

International: Asia
Rapid progress in China and Hong Kong

Commercialization of ValbiotisPRO® products via CBEC channel in H2 2026 
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Initial Territories: Mainland China, HK, Japan, Macao, Taiwan, Singapore, Indonesia, Vietnam.

Territories to be confirmed: South Korea, the Philippines, Malaysia, Brunei, Thailand, Cambodia, Laos.

Strong potential in the initial region: a population of 1.8 billion, 
accelerating aging, rising incidence of cardiometabolic diseases, 
growth of the “aging well” market

Opportunities for products tailored to local needs

Potential for volume growth upon transition to traditional 
distribution channels in each strategic market, once the registration 
process is complete

Focus on Singapore, Vietnam, Indonesia, and Japan, strategic 
markets that will be addressed progressively by the Singapore 
subsidiary, newly created by the joint venture 

International: Asia
Strategic markets

with high potential
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International: Middle East
Exclusive distribution agreement with Mena Nutrition

●For over 20 years, Mena Nutrition, based in the United Arab

Emirates, has been an established player in the commercialization

and distribution of health and nutrition products in the Middle East

and North Africa.

●An agreement with a minimum volume commitment and no direct

investment required from Valbiotis, for distribution in Saudi Arabia,

Lebanon, and Iraq.

●Commercialization in pharmacies supported by a medical

promotion strategy aimed at making ValbiotisPRO® a benchmark in

the region for the prevention of cardiometabolic imbalances

1st order expected by the end of 2026 
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Exclusive distribution agreement with Al Danah Medical 
Company in Qatar

31

International: Middle East 

• Founded in 1990, Al Danah Medical Company has established itself as one
of the leading distributors in Qatar’s healthcare sector, with a broad portfolio
of both prescription and OTC pharmaceutical products, and nutritional
solutions.

• ValbiotisPRO® products will be marketed primarily through pharmacies and
promoted through a strategy centered on the robust scientific evidence
supporting their efficacy. This approach aims to establish Valbiotis
solutions as trusted benchmarks in cardiometabolic prevention.

• This agreement is structured under a capital-light business model for
Valbiotis, includes annual volume commitments, and requires no direct
commercial investment from the Company.

First revenues expected as early as 2027
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International: Our priorities for 2026 

Asia
China, Japan, Korea, Southeast Asia

North America
United States, Canada, Mexico

Europe
France, Italy, Germany, United Kingdom, Spain

Middle East
Saudi Arabia, Lebanon, Iraq, Qatar, UAE

▪ First revenues from partnerships in Asia and the Middle East
▪ Expansion of the partner network into new priority areas  
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4. Outlook
A revenue target of > €25M in 2027, backed by a positive EBITDA

33
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A ramp-up based on sound assumptions

2025 2026 2027

€25M
in revenue 

in France & internationally

€15M
in revenue

in France & internationally

3 M€
in revenue

France  & internationally

KPIs
MPO Network 

Client Pharmacies

2026
16

900

2027
25

3000

2027
16

1900

Scenario 1
Linear deployment 

trajectory

Scenario 2
Expansion of the MPO 
network and threshold 

effect

2025
13

474

€0.9M
in revenue

France
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Maintain
REVENUE TARGET

> €25M
now including 

international revenue

EBITDA* margin range

25-30%

2027 2030

*EBITDA = Earnings Before Interest, Taxes, Depreciation and Amortization, corresponding to profit before interest, taxes, depreciation and amortization.
Under IFRS accounting standards, the closest equivalent metric is operating profit, to which IFRS depreciation and amortization are added back.

Positive
EBITDA*

Confirmation of 
REVENUE TARGET

> €100M
of which at least 30% 

internationally

Our financial goals
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